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We Did That!
We’re there every time you visit a smoke-free bowling alley, restaurant or pub.  
We did that!  
We’re there every time you visit a grocery store and read the food labels as a consumer resource.  
We did that!  
We’re there every time your son or daughter has a more nutritious lunch while at school.  
We did that!  
We’re there every time you travel on a smoke-free airline.  
We did that!  
We’re there every time a friend, family member, loved one or neighbor receives CPR.  
We did that!  
We’re there every time you’re on a golf course, in a shopping mall or an airport that is ready to respond to cardiac emergencies with defibrillators.  
We did that!  
We’re there when a woman realizes heart disease is her number one threat and decides to improve her health.  
We did that!  
We’re there with a hospital implementing a process to improve cardiac patient outcomes.  
We did that!  
We’re there when a stroke victim calls 9-1-1 and is taken to an appropriate hospital for proper care.  
We did that!  
We’re there with you every time you, a loved one or friend has heart surgery, receives an artificial valve, a pacemaker or a cardiac stent.  
We did that!  
We’re there with you in your life … every day, every place you go.

For more information about the Cleveland American Heart Association please contact us at 216-791-7500
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Top 10 Reasons A Company Would Choose to Go Red!

1. SAVE MORE MONEY. Employers can save $16 for every $1 they invest on health and wellness. Go Red just launched BetterU program, which is a free, 12-week online makeover that can save your life. 
Source:  Highmark Blue Cross Blue Shield, www.highmark.com, 2005 

2. HELP PROTECT THEIR MOST VALUABLE ASSET (WOMEN). More women die of cardiovascular disease than the next five causes of death combined, including cancer.
Source:  American Heart Association 2008 Heart Disease and Stroke Statistics
3. GET CONNECTED. Join Go Red to share your healthy choices and connect with city leaders who are speaking up for women's heart health. Sponsors have access to events and networking opportunities with them. 
4. ACCESS TO THE EXPERTS. To gain access to the American Heart Association’s health care partners for free health seminars, to ask questions and get access to education and information.
5. POSITIVE BRAND AWARENESS THROUGH ASSOCIATION. 97% of consumers have a favorable reaction to the American Heart Association logo and  80% have a favorable reaction. Companies who partner with the AHA can leverage this awareness.  
Source: Brand Positioning Study, Harrison Group, 2008
6. JOIN THE GROUP WHO IS ALREADY TAKING ACTIVE STEPS TOWARD A HEALTHIER LIFESTYLE. Research shows that women who Go Red are more likely to make better choices. As a result of joining Go Red, more than 40% have lost weight.

Source:  Go Red For Women database survey, StrategyOne, 2007
7. GET THEIR EMPLOYEES TO GET MOVING. More than half of the engaged Go Red women have increased their exercise.
Source:  Go Red For Women database survey, StrategyOne, 2007
8. BE PART OF THE GROUP WHO MAKES BETTER FOOD CHOICES. Six out of 10 Go Red women have changed their diet. 
Source:  Go Red For Women database survey, StrategyOne, 2007
9. BE IN “THE KNOW.” 53% of Go Red women have checked their cholesterol levels.
Source:  Go Red For Women database survey, StrategyOne, 2007
10. BECOME AN ADVOCATE FOR THEIR OWN HEALTH. A third of Go Red women have investigated their heart-health family history or talked to their doctor about their personal heart risk. 

Source:  Go Red For Women database survey, StrategyOne, 2007
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Go Red For Women 
When we support Go Red For Women, how are we helping?
· Elevate the awareness. Heart disease is the No. 1 killer of women and stroke is the No. 3 killer of women.  They kill more women than the next five causes of death combined. 

· Empower women with knowledge and tools so they can take positive action to reduce their risks of heart disease and stroke and protect their health.  By attending the Go Red For Women Health Expo and Luncheon attendees learn and adapt at least (1) of the following:
· To recognize that Heart disease is the number 1 killer of women

· To understand the signs of a woman having a heart attack differ than the signs of a man having a heart attack

· To know their numbers like they know their dress size.  Numbers form the following tests: blood pressure, cholesterol, blood sugar and BMI as well knowing their waist size.

· To follow a healthy diet

· To start and follow an exercise routine

· To visit their doctor on a regular basis

· To update their doctor on their genetic history 

· To discuss their risk of heart disease with their doctor
· Increase continuing medical education programs to incorporate the American Heart Association’s guidelines for preventing & treating heart disease in women.  
· Currently, women are less likely than men to receive certain diagnostic testing and treatments, such as angioplasties and stents, for cardiovascular diseases.
· Engage federal policy makers to support the HEART for Women Act, which would help ensure that heart disease and stroke are more widely recognized and more effectively treated in women.
· Help fund critical research grants needed to help find treatments, techniques and cures for heart disease and stroke. 
· In Cleveland alone, more than $7.4 million in research is currently being funded by the American Heart Association at Cleveland Clinic, University Hospitals, Case Western Reserve University, MetroHealth Medical Center & Cleveland State University.  

· Yet, $1.9 million worth of meritorious research grants went unfunded this year.  Imagine what those unfunded research grants could have uncovered…

· A Go Red Women: Research shows that women who Go Red are more likely to make better choices and chooses to be healthier

· 65% Modified diet to heart-healthy food

· 54% Exercise more frequently

· 53% Checked their cholesterol

· 41% Lost weight

· 37% Encouraged someone to consult a doctor

· 36% Investigated heart-health family history
